BRAND SURVIVAL 101
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My name’s Clint and I've been building brands for more than a
decade. As Vive's Director of Brand Marketing, Iorchestrate
communications and creative direction across our entire
client portfolio, developing brand identities from the ground

up and serving as the trusted ‘“finaleye”on alldeliverables.

A graduate ofthe University of Wisconsin-Madison, [enjoy
spending time with my family and being an owner of the

Green Bay Packers.

// A Quick Aside About Me




Today's Topics

1. Breakingthings downtothe basics: What makes a “good” brand?
2. Lookingthe part without getting lost in the shuffle

3. How to highlight your company’s best attributes

a) Logodevelopment
b) Advertising strategies
c) Website builds

d) Socialmedia tactics
e) Utilizing Al



What Makes a
“Good” Brand?

Breaking things downto the basics.



The best brands
are distinct... and adaptable.

Your brand should be a unique style and Intoday’s world it’s more important than ever for
presence that immediately identifies your brand identities to be versatile and flexible.

attitude and is memorable.

While it’s necessary to look the part and fit with
your industry, there’s a fine line between fitting

in and getting lost in the shuffle.

//  What Makes a “Good” Brand?




Looking the Part

Without getting lost in the shuffle.



Look to make a Leave room
splash, but... for growth .

If you want to make waves with your brand (and Your goalshould be to make your brand
not everyone does),arebrand orrefresh is your as versatile as possible.

prime opportunity to do so.

Few things are as powerfulas first impressions.

// Looking the Part




Logo Development

How to highlight your company’s best attributes.



Trustthe process...

Youneed to know what’s already out there in the
marketplace. This probably means hours of
intensive research to identify a unique direction

aswellas existing patterns to stay away from.

Let’s look at the current landscape of our

industry...

// Logo Development BVIVE
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Brand Standards Guide

How to highlight your company’s best attributes.
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Advertising Strategies

How to highlight your company’s best attributes.



Let’s flip through the latest edition of
Plastics Business magazine...

Plastics Busmess

2023 Issue 3 St tg s for T {\ Pht s Processors

// Advertising Strategies
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Project Showcase:
Bamberger Polymers

The inspiration for this concept came from perhaps

the most famous cooking catchphrase ofalltime.

This photo shoot was alaboroflove...lots of wrist
flips and even more rug burns from picking up those
little resin pellets. After a couple dozen attempts,

we finally nailed that perfect winning shot.

Outtakes were aplenty, and the post-production

work was a processto saythe least.

// Advertising Strategies - BVIVE
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Project Showcase:
Conventus Polymers

What started as an advertising campaign quickly
snowballed into a cornerstone piece ofthe Conventus
brand.

INSPIRATION, clockwise from top left:

A) Close-up ofthe flick of a Bic. B) The source image g Ignil‘es
for our composite. C) Nothing beats a little

alliteration. D) Matching shapes was key.

// Advertising Strategies BVIVE
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Imagination
Ignites
Innovation




Project Showcase:

COHVCIltU.S Polymers C-ONVENTUS

POLYMERS

Conventus has a tagline that begsto be explored:

: : C MAKING WAVES
Beyond Polymers. Maybe it’s the Millennial in me, . 7 ﬁ
RLL

but when IThear “‘beyond,”[think Buzz Lightyear.

P . . . NO MATTER WHERE YOU ARE,
That was our initial inspiration to look at the globe.

Mimicking the look of their website,the orange and

black color palette works well for Conventus,
*E-tf!., STAY CONNECTED

CONVENTUSPOLYMERS.COM

especially when it comes to highlighting their global

impact. Whentheyopened a new sales office in
Singapore,the time felt right to advertise how they

caterto industries allover the world.

@VIVE

// Advertising Strategies s
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Project Showcase:
PolySource

Vive teamed with PolySource to develop
“The Fixers,”an advertising campaign that
blossomed into a major aspect of this
worldwide resin distributor’s brand identity —
trickling into their website, videos,
photography, multiple ad campaigns, social
media, e-blasts, print materials, and just

about any other medium you can think of.

// Advertising Strategies




WE ARE THE

EXPLORE A BETTER RESIN
BUYING EXPERIENCE

POLYSOURCE.NET

// Project Showcase: PolySource BVIVE
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STEP INTO OUR CORNER AT

( POLYSOURCE.NET )
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Project Showcase:
Purgex ™

Inspiration comes in many forms. In this case, the
spark came from a line of thinking that involved

Godzilla and the GEICO Gecko.
INSPIRATION, clockwise from top left:

A) The classic bat signal. B) Crouching hero, hidden
bat?C) Onomatopoeia at its finest. D) A worm ’s-

eye view of the big city.

// Advertising Strategies




| .
% f@”@@:\%\ 5
‘I \\'\Héﬁi})ﬁﬁmﬁJ};ﬁﬂrm....’#'\ Q{\(&Q

I

S
e




Project Showcase: Vive —LIFE
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// Advertising Strategies



Project Showcase: Vive —Guess Who?

STOP GUESSING AND
DISCOVER YOUR COMPANY'S
TRUE PURPOSE FOR
BEING IN BUSINESS!

START YOUR DISCOVERY AT:

MARKETINGFORMANUFACTURERS.COMW

rrrrrrrrrrrrrrrrrrrrrrrrr

Discoyej' STOP GUESSING AND DISCOVER YOUR BRAND'S TRUE IDENTITY!
VOUI’ Whgo BVIVE

START YOUR DISCOVERY AT:

MARKETINGFORMANUFACTURERS.COM‘}

tMarketing for Manufacturers
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Project Showcase: Vive —Connect 4

CONNECTING VOURBRAND/SINCE|2007)
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Project Showcase: Vive —Jenga




Project Showcase:
Vive Marketing
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Website Builds

How to highlight your company’s best attributes.



Project Showcase:
Conventus Polymers

C-DNVENTUS

Wiy CLmemanT Choase Darveamis]

By

Contact Us

North America’s Leading Thermoplastic i
Distributor For High Performance Resins,

Old above the fold (above). Old fullhomepage (right).




Project Showcase:
Conventus Polymers

C-DNVENTUS

Wiy CLmemanT Choase Darveamis]

By

Contact Us

North America’s Leading Thermoplastic i
Distributor For High Performance Resins,

New above the fold (above). New fullhomepage (right).




CONVENTUS

Sustainability

e umiwrella phrase thst bs “Sustainable Plasties” ks affen misused, missrderstoad or misimerpested.
Ifierertt end users seck o mest their cbjectves n providing the mist responsible optians io their

customer available. These brand owners may choose 1o sook b based polymers, mutertals souced
o post-nanaumer eoysked cantorr, of solitioes that affar & |ower tstal carbon footprint Sweugh o
et part (1 cyptile analysss (LOA). Rogordiess of e path they ohooss, Converrua Palymens is
ermerited b ifening Wsnsparency fownrds the spitisna in 0 produst poralio that Brings valss
‘masting brand cwner's satanability ohjectives.

CONVENTUS POLYMERS LLC NEWS & MEDMA

C-ONVENTUS

O1d “Sustaimability”page (above). New version (right).

Comwentus Prodects

Bio-lissnd Wabsrials

Erermical Rucyeling

Life Cycle Analpehe
Inproresmnt




New footer.







New markets carousel.







New map.

No matter where you are, we have you covered.

We realize your time is valuable and getting material to you when you want it, is our number one priority. Conventus Polymers has
established a network of warehouses throughout the world to make sure we can service your materials needs quickly and efficiently.

Contact us »

MINMEAPOLIS, MM STRIJBEEK, THE NETHERLANDS
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- SHANGHAI, CHINA
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QUERETARO, MEXICO




Project Showcase:
Currier

MARKETS QUALITY DESIGN ENGINEERING PROCESS MATERIALS ABOUT NEWS CAREERS PRIVACY POLICY

NETLNER

Sl e

WHAT WE DO

Currier Plastics provides innovative custom molding solutions that create powerful advantages for your business.

Old above the fold (above). Old fullhomepage (right).




Project Showcase:
Currier

MARKETS QUALITY DESIGN ENGINEERING PROCESS MATERIALS ABOUT NEWS CAREERS PRIVACY POLICY

NETLNER

Sl e

WHAT WE DO

Currier Plastics provides innovative custom molding solutions that create powerful advantages for your business.

New above the fold (above). New fullhomepage (right).




New click UX.







New CTA UX.
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Project Showcase
Metal-Era
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A range of fascia producis to fit | Innovative coping designs Proven roof protection backed | Excellent performance,
your timeline and your design accommodating a wide variety | by the industry’s leading Impeccable aesthetics and great
of roof conditions performance guarantee value for maximum drainage

The Smart Choice in Roof Edae and Metal-Era Overview

New above the fold (above). New fullhomepage (right).
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Project Showcase:
Metal-Era

Operations & Logistics

— 3

iPad app (above). Virtualtour (right).




Social Media Tactics

How to highlight your company’s best attributes.



SATURDAY, APRIL 1, 2023 NEW yaﬂl{ pasr www.marketingformanufacturers.com |

In Town

Project Showcase:
Vive Marketing
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SHOCKED
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Vive, LLC seeks a new CEO immediately as position opens up for rehire. Budget deemed “too expensive” for the company to stay afloat
explains third party accountant. PAGES 5-9

“NINER,” BELOVED BARKETING _— =
VIVE, LLC’S STOCK SOARS 450%
CUUHDINATOH, I.ﬂﬂKING Tl] BE A OVERNIGHT FOLLOWING SCHELL'S

. " . SOLID FIT FOR THE POSITION. REMOVAL FROM ‘ﬂ'ﬂ"m
// Social Media Tactics



Project Showcase: Central Plastics

Social Media Engagement

+95% +94% +93% +100%

LinkedIn Follower Growth Total Visitor Growth Unique Visitor Growth Clicks Growth

// Social Media Tactics



MD&M = WestPack 2 ATX

I M E We st D&M  {) Plastec

Join Central Plastics &

Manufacturing
O APRIL12-14, 2022 Use promo code MYGUEST to

@ Anaheim Convention Center geta free expo pass and
Anaheim, CA 20% off a 2-day conference
pass

#IMEWest Booth # 4229

#DiscoverEngineerBuild

// Social Media Tactics AVIVE
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MANUFACTURING HIGH-QUALITY
CONTAINERS THROUGH

CENTRAL PLASTICS



Project Showcase: Conventus Polymers

Social Media Engagement

+96% +94% +94% +96%

LinkedIn Follower Growth Total Visitor Growth Unique Visitor Growth Clicks Growth

// Social Media Tactics



C DNVENTUS

POLYMERS

Corporate

Application Update
Development
Engineer -

Steve Gurchinoff

<1 l L

// Social Media Tactics

Corporate

Conventus Polymers s

named to Plastics News
magazine’s 2022 Best
Places to Work list.

C DNVENTUS

POLYMERS

Plastics
) [

BEST PLACES
TO WORK

2022




INTRODUCING OUR NEW

WEBSITE

CUTTING-EDGE AESTHETIC

REFRESHED PHOTOGRAPHY

INTUITIVE USER EXPERIENMCE
.p s AMD 5O MUCH MORE!

SEE IT IN ACTION AT:

CONVENTUSPOLYMERS.COM

CONVENTUS

POLYMERS



Project Showcase: Currier

Social Media Engagement

+89% +89% +389% +92%

LinkedIn Follower Growth Total Visitor Growth Unique Visitor Growth Clicks Growth

// Social Media Tactics



Your talent determines what you can do.

Youwr motivation determines how much
wre willing to do.

Your attitude determines how well you do it.

// Social Media Tactics



= EXCEEDING EXPECTATIONS

News

v 2 News
BEST PLACES BEST PLACES
TO WORK TO WORK

2022 2023




Project Showcase: PolySource

Social Media Engagement

+99% +94% +94% +95%

LinkedIn Follower Growth Total Visitor Growth Unique Visitor Growth Clicks Growth

// Social Media Tactics



Explore a BETTER
resin-buying

EXPERIENCE

<% PolySource

Resin « Solutions « Delivered

We Are Distributors

+ A Stocking Distributor
- Extensive Product Portfolio
- Global Sourcing & Supply

astic resin solution®
o the position Of
We Are Consultants \We Are Entrepreneurs
+ Hands-On Technical - Fast Response
Field Reps -+ On-Site Decision Making
- Face-to-Face Support » Your Success Equals Our Success
+ Problem Solvers

WE ARE PROBLEM SOLVERS

Connect with the Experts in Engineered Resin Solutions.
866.558.5300 - polysource.net

// Social Media Tactics
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PolySource is your
ideal partner for

elastomer solutions. '
¢S) Pol
& poly

BEST PLACES BEST PLACES BEST PLACES < BEST PLACES
TO WORK TO WORK TO WORK £ TO WORK
2019 2021

We are THE FIXERS o

2023



Utilizing

How to highlight your company’s best attributes.




Al Trends & Tools

Trends Tools

* Generative Al e ChatGPT

* More Collab w/ Al & Humans e Adobe Firefly
 Digital Twinning &the Omniverse « WellSaid Labs

e Low-code &no-code Al



WILL AL

REPLACE BLOGS?




Five Reasons Al
Isn’t Ready to Replace Writers

1) Alcannot generate original content.
2) Alis often inaccurate.

3) Allacks the tone, insights, and expertise that humans provide.
4) Alcant keep up with our fast-paced world.

5) There are ownership and copyright concerns.

https://marketingformanufacturers.com/will-ai-replace-blogs/ [&



https://marketingformanufacturers.com/will-ai-replace-blogs/

~PROS& CONS - |

HOW AIIS IMPACTING
OUR COMMUNICATIONS

"




The Bad and the Good

The Bad The Good

 AlLacks Creativity * Virtual Assistants

e Data Protection and Privacy * Chatbots

 Bias and Fairness * Enhanced Accessibility
* Misinformation and Fake Content * Personalization

* Copyright Issues * Language Translation

https://marketingformanufacturers.com/how-ai-is-impacting-our-communications/ [&



https://marketingformanufacturers.com/how-ai-is-impacting-our-communications/

Key Takeaways



BVIVE

Marketing for Manufacturers

Clinton Dybul |  Director of Brand Marketing
cdybul@vive4mfg.com
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